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or the past eight 
years, there had been 
more stealthy threats 

to the Benin-Ogba Zoo and 
N a t u r e  P a r k ;  n o w 
worsened by the seemingly 
nonchalance to addressing 
i t  b y  t h e  E d o  S t a t e 
Government, who holds it 
as a trustee for the Edo 
public whose failure to act 
and solve the threats seems 
to encourage the ceaseless 
violations by the violators.

In today's world, where 
t h e  C l i m a t e  C h a n g e 
s c o u r g e  p r e v a l e n t l y 
distresses all and corporate 
bodies are committed to 
supporting humanity to roll 
back the blight, in order to 
s a v e  m a n k i n d ,  i t  i s 
d i s h e a r t e n i n g  a n d 
appalling that there exists a 
N i g e r i a ' s  N a t i o n a l 
Petroleum Development 
Company [NPDC] Ltd., 
that tends to display a 
deliberate reversal policy 
to dishonour very simple 
c o r p o r a t e  s o c i a l 
responsibility [CSR] and 
e n v i r o n m e n t a l 
sustainability standards, 

upon which NPDC was 
supposedly established as a 
sub-national corporation.

 NPDC, a subsidiary of 
t he  N ige r i a  Na t iona l 
Petroleum Corporation 
[NNPC], had established 
o n  t h e  o n c e  p r i s t i n e 
r a i n f o r e s t  l a n d  o f 
BENZOPA, a luxurious 
and sprawling edifice, 
which serves as its national 
headquarters.

The NPDC complex, 
l o c a t e d  o p p o s i t e 
BENZOPA, exposes the 
nature park and its unique 
diverse biological and 
n a t u r e  f o r m s  t o  t h e 
manacles of direct sunlight 
and other environmental 
hazards. In other words, 
BENZOPA is thus at the 
mercy of NPDC. 

According to sources, 
BENZOPA had written 
series of letters directly to 
NPDC and i t s  parent 
organization NNPC, to no 
avail nor did it live up to the 
obligations demanded 
from it. 

In an earlier report by 
one environmentalist, Ako 

Amadi noted that On 23rd 
October, 2013, when the 
whooping N20 billion 
complex was still being 
constructed, BENZOPA's 
Management wrote to the 
NNPC Group General 
Manager through the then 
Project Manager of the 
NPDC Headquarters, the 
letter, signed by Andy Osa 
Ehani re ,  BENZOPA's 
D i r e c t o r  a n d  C h i e f 
Executive Officer, sought 
fo r  t he  co rpora t ion ' s 
involvement in some key 
areas of the park and its 
nature protection.

' ' I t  c a l l ed  fo r  t he 
r e c o g n i t i o n  o f  t h e 
environmental status of the 
g l o b a l  c o n s e r v a t i o n 
enclave, from which the 
gigantic NPDC's land was 
carved out. Until now, 
NNPC and its subsidiary 
NPDC were silent on the 
veracity of the mandatory 
p r o c u r e m e n t  o f 
Environmental Impact 
A s s e s s m e n t  [ E I A ] 
feasibility, for the gigantic 
project''. 

The letter, according to 

Amadi called on both to 
unveil the EIA plan, pronto, 
or conduct one that should 
d u l y  i n v o l v e  a l l  t h e 
stakeholders. 

Amadi  a lso s ta ted 
further that that such E.I.A. 
studies and synergy, if 
c a r r i e d  o u t ,  w i t h 
N N P C / N P D C  a n d 
BENZOPA, would have 
reenacted the similarity of 
the nexus between the 
Nigerian Conservation 
Foundation [NCF] and 
Chevron Nigeria Limited. 

This was a reference to 
t h e  g o o d  c o r p o r a t e 
example of Chevron to 
nature conservation, as the 
multinational company had 
built the famous Lekki 
Conservation and supports 
the conservation activities 
of NCF. 

I n  i t s  m o m e n t o u s 
inception as a frontline 
Nigeria's zoo and nature 
park [a protected area] in 
1971 by the defunct Mid-
West State government, 
BENZOPA's original acres 
of 750 and other extended 
land, had increasingly 

shrank or grabbed by 
poachers and grabbers. But 
the state government had 
f a i l e d  t o  c o n fi r m  o r 
categorize what is left of its 
size. 

A l t h o u g h  t h e 
Obaseki's government can't 
be wholly blamed for the 
dissipation of the enclave, 
since the problem had 
protracted, it cannot all-
together be exonerated 
f r o m  a  v i c a r i o u s 
responsibility, as it had 
been worst under its official 
watch. 

BENZOPA,  in  the 
conservationists' and world 
view, is the last remnant of 
the rarest and rich Guinea 
Lowland Rainforest, which 
is situated within the city 
c e n t r e ,  f o r  w h i c h 
BENZOPA is perhaps one 
of the last in Africa. 

T h e  E d o  S t a t e 
government should live up 
to its responsibility as a 
trustee of the nature park, 
by addressing immediately, 
the problems that beset it, 
such  as  va lua t ing  i t s 
physical and ecological 
assets and to determine its 
remaining land area, which 
must be strictly protected. 

I t  s h o u l d  a l s o 
constantly de-silt the Ogba 
River and the effluents that 
fl o w  f r e e l y  i n t o  a n d 
through it. The expired 
floras should be regrown, 
while the old growths of 
trees and lianas are strictly 
protected, with adequate 
landscaping of its turfs. 

Needed to be proper 
fencing is the remaining 
designated land, whose 
terms of an industrial 
a r b i t r a t i o n  m u s t  b e 
respected. 

B E N Z O P A ,  t h e 
nature's masterpiece, a 
haven for conservation 
education and awareness, 
research, and eco-tourism 
visits must be protected for 
the cross generation of 
picnickers, which include 
the children and workers of 
NPDC. 

A n d  E d o  S t a t e 
government has no option, 
but to prevail on the NNPC 
and NPDC to live up to 
their responsibilities on 
BENZOPA. 

                 By Tony Erha

Administration/Account
Onyekachukwu Mary-Anne 
Igbinedion
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Visitors at Ogba Zoo, Benin

The 'Ghana Must 
G o '  b a g s  a r e 
popular, under 

different names, across 
Africa

Ethiopian Airlines in 

Nigeria has banned the 
infamously nicknamed 
"Ghana Must Go" bags 
from their flights there.

The luggage got the 
nickname in Nigeria in 
t h e  1 9 8 0 s ,  w h e n 
hundreds of thousands 

o f  u n d o c u m e n t e d 
immigrants, many of 
whom were Ghanaian, 
were expelled.

People fled with the 
red-and-blue checked 
bags on their backs.

Now,  the  a i r l ine 

says, the ubiquitous 
carriers, a favourite of 
traders, can badly affect 
airport equipment.

I n  a  s t a t e m e n t 
Ethiopia Airlines said 
the ban was introduced 
because of "the frequent 
occurrence of damages 
to the conveyor belts at 
v a r i o u s  a i r p o r t s , 
resulting in significant 
costs incurred by the 
airlines involved".

T h e r e  i s  a n 
exception. The bags 
could be used if they 
w e r e  " a d e q u a t e l y 
packed in a carton or 
hardcover rectangular 
container".

Ethiopia Airlines 
o p e r a t e s  s e v e r a l 
domestic and regional 
routes out of Nigeria's 
commercial hub, Lagos.

Turning an iconic 
plastic bag into high 
fashion

The bags are very 
popular across Africa, 
and much of the rest of 
the world, and can be 
seen in many airports.

They also go by 
d ifferent  names .  In 
Kenya, for example, 
t h e y  a r e  k n o w n  a s 
N i g e r i a  b a g s ,  a n d 
Zimbabweans call them 
Botswana bags.

In 2017 KLM and 
Air France, imposed a 
ban because they said 
the bags could unravel 
and clog up baggage 
delivery systems.

Festus Keyamo, Minister of Aviation and Aerospace.

Who Saves Benin-Ogba Zoo And 
Nature Park From NPDC's Violations?

'Ghana Must Go' Bags: Ethiopian 
Airlines Bans The Well-Known 
Luggage

Who Saves Benin-Ogba 
Zoo and Nature Park
from NPDC's 
Violations?

SAUDIA & Riyadh Air: 
One Kingdom, Two Hubs, 
One 2030 Vision

US, Japan 
Signs Tourism 

Memorandum Of 
Understanding 

Sir Mo Farah Is Announced As 
IOM's First Global Goodwill 
Ambassador By Director
General Amy Pope. 

Funding Mobilized For 
Communities In Eastern 
And Southern Africa Fuels 
Resilience And 
Conservation Efforts.



C
u l t u r e 
stakeholders in 
the country have 

expressed optimism of a 
b e t t e r  t o m o r r o w 
following the recent 
roundtable hosted by the 
Ministry of Arts, Culture 
and Creative Economy 
in Abuja. They said they 
could position culture 
a n d  t h e  c r e a t i v e 
industries so that the 
sector will be able to 
contribute immensely to 
the nation's economy. 
There was hope when 
Culture Minister, Hajiya 
Hannatu Musawa, gave 
an  overv iew of  the 
ministry's vision and 
agenda for the creative 

sector during the event 
held at the Presidential 
V i l l a  w h e r e  s h e 
addressed key players in 
the industries.

With the theme, ” 
D e s t i n a t i o n  2 0 2 3 , 
Nigeria Everywhere 
Initiative,” the minister 
said she projected to 
h a v e  N 1 0 0  b i l l i o n 
r e v e n u e  f r o m  t h e 
creative sector.  The 
roadmap include giving 
accurate data which will 
foster economic growth. 
Musawa was quoted to 
have said “We want to 
position Nigeria as the 
w o r l d ' s  c u l t u r e , 
c r e a t i v i t y  a n d 
entertainment capital of 

the world.”
Head, Tourism and 

Creative Art Sector, 
Sterling Bank, Mrs. 
Abiola Adelana, said 
they are committed to 
making it a reality. “We 
(Sterling Bank) truly 
believe that Nigeria's 
cultural influence should 
transcend borders,” she 
s a i d .  A d d i n g : 
“Collaboration between 
g o v e r n m e n t  a n d 
stakeholders is necessary 
for the growth of the arts, 
culture and creative 
industry in the country.”

A d e l a n a  u r g e d 
government to leverage 
financial expertise of 
banks in collaboration in 

order  to  propel  the 
g r o w t h  a n d 
sustainability of Nigeria 
arts, culture, and creative 
economy. In the same 
v e i n ,  s h e  w a n t s 
stakeholders to lend their 
support to government.

“Each one of us, with 
o u r  c r e a t i v i t y  a n d 
p a s s i o n ,  i s  a n 
indispensable part of this 
narrative,” she said.

E v e r y b o d y  w a s 
concerned about the 
con t r ibu t ion  o f  the 
culture sector to the 
nation's economy which 
is insignificant.  The 
Nat iona l  Bureau  of 
Statistics put the GDP of 
culture and tourism to 

the economy at about 
two per cent day for 
many years. Generally, 
the culture practitioners 
said the new drive will 
have  to  change  the 
perception of Nigeria 
c u l t u r e  a n d 
enter ta inment .  I t  i s 
important Vice President 
Kashim Shet t ima is 
backing the ministry to 
foster public-private 
sector involvement.

Shettima said the 
B o l a  T i n u b u 
administration is set to 
make real its promise to 
t u r n  t h e  “ N i g e r i a n 
creative industry into a 
critical segment of the 
global economy.”

A Lagos-based artist, 
Mr. Seun Babalola said it 
makes sense pointing out 
t h a t  a l r e a d y  t h e 
perception of culture is 
changing.

“People used to see 
culture as mere music 
and dance.  Dancers 
c o m e  t o g e t h e r  a n d 
entertain people during 
festivals, they clap and 
go. Not anymore,” he 
said.

Adelana expressed 
her satisfaction on the 
ministry's effort saying 
that during her visit to the 
Minister (Art, Culture 
and Creative Economy) 
a f t e r  the  even t  she 
understood that since she 
assumed office some 
months ago, “she and her 
dedicated team have 
b e e n  w o r k i n g 
r e l e n t l e s s l y  o n  a 
multitude of initiatives 
across various work 
streams.”

What the ministry is 
doing, it is believed, 
aligns with the Federal 
G o v e r n m e n t ' s 
Destination 2030 plans 
to  crea te  inc lus ive , 
s u s t a i n a b l e  j o b s , 
especially for youths in 
the Nigerian creative 
sector.

NewsNews December 2023

Mrs. Abiola Adelana, Head, Tourism and Creative Art Sector, Sterling Bank.

The Asantehene, 
Otumfuo Osei 
Tutu II, is set to 

b e  f e a t u r e d  o n  t h e 
prestigious annual trade 
calendar published by 
the United Kingdom 
subsidiary of the Italian 
t y r e  manufac tu r ing 
company, Pirelli.

The occasion will 
coincide with the King's 
silver jubilee, making it a 
significant milestone in 
his reign.

His appearance on 
the Pirelli Calendar will 
also mark a historic 
moment, as he becomes 
the first African and the 
first Black monarch to 
grace its pages.

T h e  n e w s  w a s 
conveyed to Otumfuo 
d u r i n g  a  v i s i t  b y 
executives from Pirelli to 
the Manhyia Palace in 
July. The visit took place 
d u r i n g  t h e  fi f t h 
Akwasidae celebration 
of the year, adding to the 
grandeur of the occasion.

“ A s a n t e h e n e  t o 

appear on Prestigious 
Pirelli Calendar in 2024. 
“The Monarch of the 
Asante Kingdom, His 
Majesty Otumfuo Osei 
Tutu II will feature in the 
prestigious annual trade 
calendar published by 
the United Kingdom 
subsidiary of the Italian 
tyre #manufacturing 
company Pirelli,” The 
#AsanteNation posted 
on Twitter on July 28, 
2023.

In addition to the 
honor of being featured 
on the calendar, Pirelli 
demonstrated their

 commitment to social 
r e s p o n s i b i l i t y  b y 
donating $10,000 to the 
Otumfuo Osei Tutu II 
Foundation [OOTIIF].

The  Founda t ion , 
e s t a b l i s h e d  b y  t h e 
#Asante King, focuses 
on various charitable and 
developmental projects 
aimed at empowering 
c o m m u n i t i e s  a n d 
individuals in #Ghana.

Since its inception in 
1 9 6 4 ,  t h e  P i r e l l i 
Calendar, often referred 
to as "The Cal," has 
become a symbol of 
artistic excellence and 

sophistication. 
Each year, the calendar is 
produced in l imited 
quantities of 20,000 
printed copies, and it is 
highly sought-after by 
a r t  en thus i a s t s  and 
collectors alike.

U n l i k e  t y p i c a l 
calendars available for 
purchase, the Pirelli 
Calendar is not sold to 
the public. Instead, it is 
exclusively distributed 
as corporate gifts to 
celebrities and select 
P i r e l l i  c u s t o m e r s , 
making it an exclusive 
and coveted item.
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Asantehene, Otumfuo Osei Tutu II.

Culture Ministry Destination 2023: Sterling 
Bank Canvasses Private Sector Involvement

Ghana: Asantehene To Grace Pirelli Annual Calendar 
In 2024, Set To Become FIRST African King To Feature

By Juergen Steinmetz

Saudia and Riyadh Air 
are not competitors but 
are complimenting each 
other. This was made 
clear at the Dubai Air 
Show last week.

SAUDIA,  known as 
Saudi Arabian Airlines, 
the Jeddah-based flag 
carrier for the Kingdom 
of Saudi Arabia will no 
longer serve the capital 
city of the Kingdom, 
Riyadh in 2030.
Instead, Riyadh Air will 
take the floor, and both 
carriers interact with each 
other's network through 
codeshare agreements.
This apparently is being 
coordinated with the 
second and new official 
national carrier for the 
Kingdom Riyadh Air.
R i y a d h  A i r  w i l l 
concentrate on its hub in 
Riyadh (RUH), while 
Saudia will increase its 
opera t ion in  Jeddah 
[JED].
Riyadh Air is getting 
ready for a 300-aircraft 
operation connecting the 
world from its hub in 
Riyadh, concentrating on 
business and leisure 
travel.
The two airlines signed 
an extensive codeshare 
agreement at the just 
concluded Dubai Air 
Show, securing both hubs 
Jeddah and Riyadh to 
maintain s trong and 
e n o r m o u s  g r o w t h 
p o t e n t i a l ,  p o s s i b l y 
strongly competing with 
other regional airlines, 
such as Emirates, Etihad, 
or Qatar Airways. ,
In an interview with 
“Airways” publication, 
Peter  Bel lew,  Chief 
Operating Officer of 
Riyadh Air, said: “Saudia 
has more business than it 
can handle with the 
current fleet down in 
Jeddah.” 
An exciting new time is 
on the horizon for Saudi 
tourism, following the 
Crown Prince Vision 
2030. The development 
confirms how important 
it is for the Kingdom to 
welcome the world in 
2030 for World EXPO 
2030.

Ahmed Al Khateeb, Saudi Minister of Tourism
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technology, luxury, and 
service excellence. As 
both entities strive for 
innovation and customer 
s a t i s f a c t i o n ,  t h i s 
collaboration marks the 
b e g i n n i n g  o f  a 
transformative journey 
that will elevate the guest 
experience and position 
Boulevard Hotel Group 
as a trailblazer in the 
ever-evolving world of 
hospitality.

M e a n w h i l e , 
Boulevard Hotel Group 
A n n o u n c e s 
appointments of key 
executives as part of its 
strategic expansion plan. 

These appointments 
b r i n g  a  w e a l t h  o f 
experience, talent, and 
leadership to the team as 
Boulevard Hotel Group 
embarks on its journey of 
growth and excellence.

Morteen Ebertseen - 
Chief Operating Officer 
[COO]:

Boulevard  Hote l 
Group is thri l led to 
w e l c o m e  M o r t e e n 
Ebertseen as the newly 
a p p o i n t e d  C O O . 
Morteen brings a rich 
background in hotel 
o p e r a t i o n s ,  h a v i n g 

served in leadership roles 
i n  t h e  h o s p i t a l i t y 
industry for over two 
decades. His extensive 
experience will play a 
crucial role in driving 
operational efficiency 
and ensuring the highest 
s t a n d a r d s  o f  g u e s t 
satisfaction across the 
group's portfolio.

Kenneth Mabakwe - 
G e n e r a l  M a n a g e r, 
Parkview Astoria Ikoyi 
Lagos:

Kenneth Mabakwe 
has been appointed as the 
General Manager of 

P a r k v i e w 
Astoria, a prestigious 
property managed by 
Boulevard Hotel Group. 
With a proven track 
r e c o r d  i n  h o t e l 
m a n a g e m e n t  a n d  a 
c o m m i t m e n t  t o 
delivering exceptional 
g u e s t  e x p e r i e n c e s , 
Kenneth will lead the 
team at Parkview Astoria 
to new heights, further 
solidifying the property's 
reputation as a premier 
destination.

Tokunbo Owolabi - 
Director of Preopening 
Services:

Tokunbo Owolabi 
assumes the role of 
Director of Preopening 
Services, overseeing the

successful launch of 
new properties within the 
Boulevard Hotel Group 
p o r t f o l i o .  To k u n b o 
b r i n g s  a  w e a l t h  o f 
expertise in preopening 
strategies, ensuring that 
each new venture is 
positioned for success 
f r o m  d a y  o n e .  H i s 
meticulous planning and 
e x e c u t i o n  w i l l  b e 
ins t rumenta l  in  the 
g r o u p ' s  e x p a n s i o n 
efforts.

Isioma Ezeokafor - 
O p e r a t i o n s 
Coordinator:

Isioma Ezeokafor 
joins Boulevard Hotel 
Group as Operations 
Coordinator, bringing a 
dynamic and detail-
oriented approach to the 
organization. In this role, 
Isioma will collaborate 
a c r o s s  v a r i o u s 
d e p a r t m e n t s  t o 
streamline operations, 
enhance efficiency, and 
contribute to the overall 
success of the group's 
diverse portfolio.

These appointments 
mark a significant step 

forward for Boulevard 
H o t e l  G r o u p  a s  i t 
pos i t i ons  i t s e l f  f o r 
strategic expansion and 
continued success in the 
competitive hospitality 
landscape.

The new leadership 
team is poised to uphold 
t h e  g r o u p & # 3 9 ; s 
c o m m i t m e n t  t o 
delivering unparalleled 
service and unforgettable 
experiences for guests.

We are delighted to 
welcome these seasoned 
p r o f e s s i o n a l s  t o 
Boulevard Hotel Group. 
T h e i r  c o l l e c t i v e 
e x p e r t i s e  w i l l 
undoubtedly strengthen 
our leadership team and 
c o n t r i b u t e  t o  t h e 
r e a l i z a t i o n  o f  o u r 
ambitious expansion 
g o a l s ,  s a i d  E k e n e 
N n a b u i h e  C E O  o f 
Boulevard Hotel Group.

About STAAH:

STAAH Ltd is a New 
Z e a l a n d - b a s e d 
technology company 
specializing in cloud-
b a s e d  c h a n n e l 
m a n a g e m e n t  a n d 
b o o k i n g  e n g i n e 
s o l u t i o n s .  W i t h  a 
presence in over 90 
countr ies ,  STAAH's 
innovative technology is 
trusted by thousands of 
p r o p e r t i e s ,  f r o m 
boutique hotels to large 
hotel chains.

About Boulevard Hotel 
Group:

Boulevard  Hote l 
Group is a renowned 
h o s p i t a l i t y  b r a n d 
committed to providing 
exceptional service and 
luxury experiences to its 
guests. With a portfolio 
o f  p remium ho te l s , 
Boulevard Hotel Group 
is  synonymous with 
elegance, comfort, and 
unparalleled hospitality.

Cont’d from Page 16

The United States 
a n d  J a p a n 
f o r m a l l y 

launched the 2024 U.S. – 
Japan Tourism Year with 
t h e  s i g n i n g  o f  a 
m e m o r a n d u m  o f 
c o o p e r a t i o n  t o d a y 
b e t w e e n  t h e  U . S . 
Ambassador to Japan 
Rahm Emanuel and the 
Japanese Minister of 
Land, Infrastructure, 
Transport, and Tourism 
Tetsuo Saito. 

I was honored to host 
the signing ceremony 
reception at the U.S. 
Ambassador's residence, 
which was attended by 
U . S .  a n d  J a p a n e s e 
colleagues and three 
cabinet ministers and 
also featured a video 
address from Commerce 
S e c r e t a r y  G i n a 
Raimondo as well as the 
a n n o u n c e m e n t  o f 
enhanced  access  to 
G l o b a l  E n t r y  f o r 
Japanese travellers. Led 
by the U.S. Department 
of Commerce and the 
Japan Tourism Agency, 

the Tourism Year will 
b r i n g  t o g e t h e r  t h e 
government and private 
sector to enhance two-
way travel between our 
two nations. 

Brand USA is a key 
partner of this initiative, 
and we will be rolling out 
high-impact programs 
throughout 2024. These 
will include a week-long 
sales mission to Japan to 
facilitate stronger B2B 
r e l a t i o n s h i p s  a n d 
e x p a n d e d  p r o d u c t 
offerings, as well as the 
latest iteration of our 
consumer campaign, 
“Experience It  All ,” 
c r e a t e d  t o  i n s p i r e 
t r a v e l l e r s  t o  f e e l 
t h e m s e l v e s  i n  t h e 
USA—from our vibrant 
l a n d s c a p e s  t o  o u r 
b u s t l i n g  c i t i e s  a n d 
diverse communities. 

I even got a head start 
o n  t h e  # U S J a p a n 
T o u r i s m Y e a r  b y 
conducting interviews 
wi th  th ree  na t iona l 
publications (Kyodo 
News ,  The  Yomiur i 

Shimbun, Jiji Press), 
recruiting an expanded 
set of target Japanese 
buyers to #IPW2024, 
a n d  e n g a g i n g  i n 
planning meetings with 
p u b l i c  a n d  p r i v a t e 
pa r tne r s  f rom bo th 
countries. 

While  Japan has 
been relatively slow to 
resume long-haul travel, 
it remains a critical 
m a r k e t  f o r  t h e 
international  visi tor 
economy. Around 3.8 
m i l l i o n  J a p a n e s e 
travelers visited the 
United States in 2019 and 
spent nearly $13 billion 
exploring the country 
making it our fourth-
largest global market 
after Canada, Mexico, 
and the U.K. Yet in 2022, 
Japan ranked 13th in 
international arrivals to 
the United States. Brand 
USA's role is to regain 
the Japanese traveler's 
c o n fi d e n c e  p o s t -
pandemic and reignite 
excitement and curiosity 
about America to help the 
United States achieve the 
National Travel and 
Tourism Strategy's goal 
of welcoming 90 million 
visitors who will spend 
$279 billion annually by 
2027

Pr e s i d e n t  B o l a 
T i n u b u  h a s 
c o n fi r m e d  t h e 

appointment of Wura-
Ola  Adepoju  as  the 
substantive Comptroller 
General [CG] of the 
Nigerian Immigration 
Service [NIS].

She reportedly made the 
d i s c l o s u r e  w h i l e 
addressing men and 
officers of the service at a 
r o u t i n e  p a r a d e  o n 
Wednesday, adding that 
her decoration would 
soon be made public.

“You may also wish to 
know that, through the 
grace of God and the 
benevo lence  o f  the 
present government, I 
have been confirmed as a 
substantive Comptroller 
G e n e r a l  o f 

I m m i g r a t i o n , ”  a 
statement by the Public 
Relations Unit of the 
Service quoted her as 
saying.”

After the expiration of 
the tenure of the former 
CG, Isah Jere, whose 
tenure expired on May 
29, 2023, Mrs Adepoju 
as the most senior deputy 
comptrol ler  general 
[DCG] was appointed as 
acting CG to lead the 
NIS.

T h e  C G  f u r t h e r 
announced that some 
members of the top 
management team who 
took part in a promotion 
examination recently 
have been elevated to the 
r a n k s  o f  d e p u t y 
Comptrollers-general 
[DCGs]..

Adepoju Confirmed As 
Substantive Comptroller 
General Of Immigration

US, Japan Signs Tourism 
Memorandum Of 
Understanding 

Statue of Liberty

Wura-Ola Adepoju, Comptroller General, Nigerian Immigration Service [NIS].

Ekene Nnabuihe, Chief Executive Officer, Boulevard Hotel Group.
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A
 Leading global 
h o s p i t a l i t y 
t e c h n o l o g y 

provider, STAAH, and 
esteemed hospitality 
brand, Boulevard Hotel 
Group ,  have  jo ined 
forces in a strategic 
partnership aimed at 
e n h a n c i n g  g u e s t 
experience, optimizing 

operations, 
a n d 

fostering innovation 
within the hospitality 
sector.

The collaboration 
between STAAH and 
Boulevard Hotel Group 
marks  a  s i gn ifican t 
milestone in the pursuit 
of excellence within the 
i n d u s t r y .  S TA A H , 
renowned for its cutting-

e d g e  t e c h n o l o g y 
solutions, will empower 
Boulevard Hotel Group 
with a suite of tools 
designed to streamline 
operations, boost online 
visibility, and elevate 
guest satisfaction.

Bou leva rd  Hote l 
Group, known for its 
c o m m i t m e n t  t o 
delivering unparalleled 
s e r v i c e  a n d  l u x u r y 

e x p e r i e n c e s ,  w i l l 
l e v e r a g e  S TA A H ' s 
comprehensive suite of 
solut ions,  including 
cloud-based booking 
e n g i n e s ,  c h a n n e l 
m a n a g e m e n t ,  a n d 
insightful analytics. 

T h i s  s t r a t e g i c 
al l iance wil l  enable 
Boulevard Hotel Group 
to seamlessly manage 
room inventory, optimize 

pricing strategies, and 
effortlessly connect with 
a global network of 
online travel agencies, 
e n s u r i n g  m a x i m u m 
reach and exposure in the 
digital marketplace.

"We are thrilled to 
a n n o u n c e  o u r 
p a r t n e r s h i p  w i t h 
Boulevard Hotel Group, 
a distinguished player in 
the hospitality industry. 

This collaboration 
u n d e r s c o r e s  o u r 
c o m m i t m e n t  t o 
empowering hotels with 
innovative technology 
solut ions  that  dr ive 
operational efficiency 
and enhance the guest 
journey," said Aishwarya 
Naik, Business head, 
Africa at STAAH.

The integration of 
STAAH's technology 
will not only streamline 
internal processes for 
Boulevard Hotel Group 
but will also enhance the 
overall guest experience. 
By leveraging STAAH's 
a d v a n c e d  b o o k i n g 
engine, Boulevard Hotel 
Group can provide guests 
with a seamless and user-
f r i e n d l y  b o o k i n g 
process ,  ensur ing  a 
hassle-free reservation 
experience.

"With STAAH as our 
technology partner, we 
are confident in our 
ability to stay at the 
forefront of innovation in 
the hospitality industry. 
This partnership aligns 
p e r f e c t l y  w i t h  o u r 
c o m m i t m e n t  t o 
delivering exceptional 
service and experiences 
to our guests ,"  said 
Ekene Nnabuihe, CEO of 
Boulevard Hotel Group.

T h e  p a r t n e r s h i p 
between STAAH and 
Boulevard Hotel Group 
is poised to set new 
b e n c h m a r k s  i n  t h e 
hospital i ty industry, 
creating a synergy that 
c o m b i n e s 

Morten Ebbesen, Chief Operating Officer, Boulevard Hotel Group.

Mo Farah CBE, Athelete and IOM Goodwill Ambassador.

December 2023

Sir Mo Farah Is Announced As IOM's 
First Global Goodwill Ambassador By 
Director General Amy Pope. 

European Travel Commission 
Celebrates 75th Anniversary 

As New Members Join

Eduardo Santander, Executive Director European Travel Commission.

The Internat ional 
Organization for 
Migration (IOM) is 

pleased to announce today 
the appointment of four-
time Olympic champion 
long distance runner Sir 
Mo Farah CBE as its first 
ever  global  Goodwil l 
Ambassador.

The announcement 
was made in Geneva at the 
114th Session of the IOM 
Council, which includes all 
o f  I O M ' s  G o v e r n i n g 
Bodies, and representatives 
of its 175 member states.

Farah, 40, retired from 
running in September after 
a long and celebrated 
career. In 2022, he revealed 
to the world that he had 
been trafficked as a child 
from Somalia to the UK.

“No child should ever 
go through what I did; 
victims of child trafficking 
are just children. They 
deserve to be children. 
They deserve to play and to 
be kids,” said Farah.

“Becoming a global 
Goodwill Ambassador for 
IOM gives me a chance to 
help people, people like 
me, and make changes. To 
help people know we can 
all make a difference in our 
lives.”

Farah intends to use his 
new platform as Goodwill 
A m b a s s a d o r  t o  r a i s e 
a w a r e n e s s  o f  i s s u e s 
affecting people on the 
move, including protection 
a n d  t r a ffi c k i n g ,  a n d 
a d v o c a t e  f o r  t h e 
transformative power of 
s p o r t ,  e s p e c i a l l y  f o r 
women and girls.

“ M i g r a t i o n  i s  s o 
important for all of us, 
including me. I was able to 
take the opportunity sport 
offered me to overcome my 
experiences as a young boy 
and show that no matter 
what we look like or what 
we sound like, we can 
achieve and overcome 
great things,” he said.

IOM Director General 

Amy Pope said, 
“IOM is honoured 
to have Sir Mo 

Farah as our inaugural 
g l o b a l  G o o d w i l l 
Ambassador. A champion 
on and off the track, and a 
s u r v i v o r  o f  h u m a n 
trafficking, he brings true 
dedication, commitment 
and drive to IOM's work, 
helping millions of people 
on the move and inspiring 
us all.”

Established in 1951, 
I O M  i s  t h e  l e a d i n g 
i n t e r g o v e r n m e n t a l 
organization in the field of 
migration and is committed 
t o  t h e  p r i n c i p l e  t h a t 
h u m a n e  a n d  o r d e r l y 
m i g r a t i o n  b e n e fi t s 
migrants and society. IOM 
joined the United Nations 
s y s t e m  a s  a  r e l a t e d 
organization in 2016.

Farah's new role as 
IOM's global Goodwill 
A m b a s s a d o r  i s  a 
m e a n i n g f u l  s t e p , 
h i g h l i g h t i n g  I O M ' s 
commitment to impactful 
advocacy.

ETC marks 75 years of 
p r o m o t i n g  a n d 
r e p r e s e n t i n g 

European tourism at General 
Meeting #106, hosted by 
Spain

Go Türkiye rejoins 
Europe's association of 
national tourism boards 
from 2024

ETC welcomes new 
associate members from the 
private sector – the Hilton 
Group, Mastercard, Miles 
Partnership and Queer 
Destinations

T h i s  w e e k ,  t h e 
E u r o p e a n  T r a v e l 
Commission (ETC) marked 
75 years of promoting and 
represent ing European 
tour ism at  i t s  General 
Meeting #106 in Tenerife, 
hosted by Spain's National 
Tour ism Organisa t ion , 
Turespaña. The event saw 
r e c o r d  p a r t i c i p a t i o n , 
bringing together leaders 
from thirty-three European 
n a t i o n a l  t o u r i s m 
organisations, as well as 
private sector ETC associate 
members.

E T C  w a s  fi r s t 
established in 1948 to 
p r o m o t e  E u r o p e  a s  a 
destination and advocate for 
tourism as a crucial sector 
for maintaining peace and 
prosperity. 75 years later, 
ETC and its 35 members 
continue to collaborate to 
jointly promote Europe 
overseas and drive the 
transition towards a more 

resilient and regenerative 
travel ecosystem.

To mark this milestone, 
ETC invited its members 
and partners to reflect on the 
future of European tourism.  
D i s c u s s i o n s  b r o u g h t 
together experts from the 
European Commission, the 
World Tourism Organisation 
(UNWTO), the European 
To u r i s m  A s s o c i a t i o n 
(ETOA), the World Travel 
a n d  To u r i s m  C o u n c i l 
(WTTC), Turespaña, and 
Turismo de Tenerife to share 
insights and best practices 
on how to build a green and 
prosperous future for the 
travel sector.

ETC President Miguel 
Sanz commented, 'This 
General Meeting has been an 
excellent opportunity for 
ETC to celebrate its 75th 
anniversary alongside so 
m a n y  o f  o u r  v a l u e d 
members and partners. After 
three-quarters of a century 
p r o m o t i n g  E u r o p e a n 
tourism, it is wonderful to 
see that ETC is still growing, 
as Go Türkiye returns to our 
organisation. We are also 
excited to welcome the 
Hilton Group, Mastercard, 
Miles Partnership,  and 
Queer Destinations as new 
associate members. Such 
strong collaboration and 
clarity of vision puts us in an 
excellent position to steer 
the industry towards a 
prosperous, resilient, and 
sustainable future.’.

STAAH, Boulevard Hotel Group Forge Strategic 
Partnership To Elevate Guest Experience And 
Drive Innovation

Cont’d On Page 16
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Funding Mobilized For Communities 
In Eastern And Southern Africa Fuels 
Resilience And Conservation Efforts.
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T
he hotel's array of 
S c a n d i n a v i a n 
i n s p i r e d 
a c c o m m o d a t i o n 

w i l l  r a n g e  f r o m 
contemporary standard 
r o o m s  t o  e x p a n s i v e 
executive suites, including 
a presidential suite.

Radisson Hotel Group 
(www.RadissonHotels.co
m), in partnership with the 
Edo State Government, is 
proud to announce its 
progressed expansion in 
Nigeria with the signing of 
Radisson Hotel Benin City. 
T h e  1 6 9 - r o o m  h o t e l , 
scheduled to open within 
the next 12 months is the 
Group's  12th hotel  in 
Niger ia  and officia l ly 
marks their debut in Benin 
City.

The hotel's array of 
Scandinavian inspired 
accommodation will range 
f r o m  c o n t e m p o r a r y 
s t a n d a r d  r o o m s  t o 

expansive executive suites, 
including a presidential 
suite. Creating a social hub 
for delectable cuisine, the 
h o t e l ' s  g a s t r o n o m i c 
offering will include a 
lobby bar and café, an all-
day dining restaurant as 
well as a pool bar and grill. 
To provide a harmonious 
s t ay,  gues t s  can  a l so 
unwind in the hotel's gym 
and spa.

"With our ongoing 
commitment to expand in 
Nigeria, a key market in 
Afr ica  for  our  scaled 
growth and Sub-Saharan 
Africa's largest economy, 
the debut in Benin City, a 
k e y  s t a t e  c a p i t a l ,  i s 
perfectly aligned with our 
growth strategy for the 
c o u n t r y.  A s  o u r  fi r s t 
Radisson branded hotel 
outside of Lagos and Abuja, 
the Radisson Hotel Benin 
Ci ty  wi l l  cont inue  to 
r e i n f o r c e  o u r  b r a n d 

awareness in Nigeria, 
especially for the Radisson 
brand which enables guests 
to find more harmony in 
their travel experience. As a 
n e w ,  u p s c a l e , 
internationally branded 
hotel, we believe the hotel 
will play a significant role 
in promoting tourism and 
business activities within 
Benin City and the broader 
Edo State," said Erwan 
Garnier, Senior Director, 
Development for Africa at 
Radisson Hotel Group.

Located in Benin City, 
in Edo State, one of the nine 
oil producing states of 
Nigeria, Radisson Hotel 
Benin City is situated in the 
p r i m e  G o v e r n m e n t 
Reserved Area (GRA). 
Conveniently accessible 
via the airport and Benin-
Sapele roads, the two main 
arteries of the city, the hotel 
is just five minutes' drive 
from the Benin Airport and 

on the doorstep of the Benin 
Golf Course and the city's 
commercial center.

" T o d a y  m a r k s  a 
significant milestone in our 
c o l l e c t i v e  v i s i o n  f o r 
progress and development 
in our beloved State. The 
Edo State Radisson Hotel 
Project represents a symbol 
of our commitment to 
fostering economic growth 
and  t r ans fo rming  the 
landscape of our State. The 
Hospitality and tourism 
sectors have long been 
recognized as powerful 
catalysts for economic 
p r o s p e r i t y,  c r e a t i n g 
o p p o r t u n i t i e s  f o r 
employment, investments, 
a n d  s o c i o - c u l t u r a l 
exchange. By embarking 
on this ambitious venture, 
we are signaling our firm 
belief in the potential of our 
State as a vibrant and 
thriving destination," His 
Excellency Mr. Godwin 
Obaseki, the governor of 
E d o  S t a t e ,  s a i d .  T h e 
Radisson Hotel Benin City 

i s  a l s o  w i t h i n  c l o s e 
p r o x i m i t y  t o  v a r i o u s 
security offices, such as the 
Nigerian Army and the 
Nigerian Police Force, 
providing an additional 
security presence in the 
vicinity of the hotel.

The hotel's meetings 
and events spaces will 
comprise of a 507 sqm sub-
divisible ballroom, three 
meeting rooms and a pre-
function area for a wide 
range of tailored events. 

"We are sculpting the 
landscape of our State by 
creating a new landmark 
t h a t  w i l l  s h a p e  t h e 
perception of Edo State in 
the eyes of the world. We 
envision a future where our 
State is synonymous with 
warm hospitality, unrivaled 
natural beauty, and a rich 
cultural heritage. The hotel 
will serve as a gateway for 
visitors to experience the 
unique people, culture and 
treasures that Edo State 
holds. The Edo Radisson 
Hotel Project will position 
Edo State as a destination 
for capital. We are pleased 
t o  p a r t n e r  w i t h  t h e 
Radisson Hotel Group on 
this laudable project," the 
Honourable Commissioner 
for Finance, Mrs. Adaze 
Kalu noted.

Ibom Air Inaugural Flight to Accra Celebration Recently.

Radisson Blu Hotel, Edo, Benin

Radisson Hotel Group, In Partnership With 
Edo State Government (EDSG), Further 
Expands Its Portfolio In Nigeria With Its 
Debut In Benin City, Edo State.
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Our Lady of Peace of Yamoussoukro Basilica, Cote d’lvoire.

How Côte d'Ivoire Is Positioning 
Itself As A Tourism Destination
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Didier Drogba
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Sassandra Beach, Abidjan, Cote D’lvoire.

Alassane Ouattara Stadium in Abidjan
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