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Lagos State Unveils Ambitious Plan 
To Launch Commercial Airline And 
Construct New Airport

March 2024

Th e  a t t e n t i o n  o f 
A f r i c a n  T r a v e l 
Ti m e s  h a s  b e e n 

drawn to the interview in 
which Allen Onyema, Chief 
Executive Officer of Air 
Peace, Nigeria and West 
Africa's largest airline, 
referred to art icles by 
w w w . c a b l e . n g  a n d 
www.africantraveltimes.co
m. These articles cautioned 
t h a t  t h e  a i r l i n e  m a y 
encounter difficulties if it 
proceeds with the plan for 
t h e  L a g o s ,  N i g e r i a -
Gatwick, London route 
starting on Saturday, March 
30th, 2024.

In the TVC interview, 
Onyema stated that internal 
resistance in Nigeria, as well 
as opposition from the 
Brit ish administration, 

c o n t r i b u t e d  t o  t h e 
challenges in securing the 
route, despite the Bilateral 
Aviation Safety Agreement 
[BASA], Memorandum of 
Understanding [MoU], and 
t h e i r  a s s o c i a t e d 
implementing procedures 
providing for technical 
c o o p e r a t i o n  b e t w e e n 
national  civi l  aviat ion 
authori t ies  of  the two 
countries.

He noted, “Negative 
consequences of bad news, 
such as the tabloid's 'Dead 
On Arrival '  prognosis , 
which he saw as a symptom 
of the country's fundamental 
issues and jealousy.”

He  fu r t he r  s t a t ed , 
“From Nigeria here, we 
were being stopped by our 
own people for 4 years and 

they were conniving with 
whoever to do that.

R e f e r r i n g  t o  t h e 
articles, Onyema said, “A 
N i g e r i a n  t a b l o i d  w a s 
writing, 'Dead On Arrival' 
that Air Peace will not 
succeed.” He added, “That 
will tell you the wickedness 
in the system in this country; 
and the envy has driven 
some people to a point that 
they have lost it.”

Onyema argued, “It's 
not about Air Peace, it's not 
about Allen Onyema and 
that Allen Onyema does not 
own Air Peace any longer 
that Air Peace is owned by 
t h e  o v e r  2 2 0  m i l l i o n 
Nigerians.”

Unfortunately, Allen 
Onyema's assertions stem 
f r o m  h i s  f a i l u r e  t o 

understand the argument 
advanced by the articles. His 
uninformed refrain and 
refusal to heed the ominous 
warnings raised necessitate 
this follow-up write-up.

The publications were 
b a s e d  o n  fi r s t - h a n d 
e x p e r i e n c e s ;  s e v e r a l 
aviation and travel analysts 
are skeptical about the 
viability and capacity of Air 
Peace to see through this 
difficult and complicated 
a r r angemen t  w i th  t he 
Norwegian low-cost airline.

According to an earlier 
report attributed to Air 
Peace, Norse Atlantic, a 
Norwegian low-cost airline, 
wil l  provide crew and 
aircraft to Air Peace for its 
Lagos-London operations.

Meanwhile, reports 
suggest that Norse operates 
under a charter known as an 
ACMI contract. In aviation 
terms, an ACIM contract, 
also known as wet or damp 
leasing, is an agreement 
between two airlines where 
the lessor provides an 
aircraft, crew, maintenance, 
and insurance [ACMI] to the 
lessee in return for payment 
based on the number of 
block hours operated.
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c o m p l i c a t i o n s  a n d 
c h a l l e n g e s  o f  t h e 
arrangement between Norse 
Atlantic and Air Peace, the 
anticipated low load factor 
that Virgin Nigeria once 
suffered on that route, as 
well as the purported fares 
that the airline has been 
promoting, would not be 
enough to cover associated 
costs.

A l s o ,  a n  a v i a t i o n 
website, Simply Flying, 
r e p o r t e d  e a r l i e r  t h a t 
Nigeria's Air Peace will 
operate flights to London 
G a t w i c k  w i t h  N o r s e 

Atlantic Boeing 787s and 
will be using Air Peace's 
slots at London Gatwick 
Airport to connect Gatwick 
and Lagos, Nigeria, initially 
for two months starting in 
A p r i l  2 0 2 4 ,  w i t h  t h e 
possibility of a long-term 
agreement.

Simply Flying also 
confirmed that the low-cost 
carrier will operate four 
flights a week between 
London Gatwick Airport 
a n d  L a g o s  M u r t a l a 
Mohammed Airport  on 
behalf of Air Peace.

Already, the advertised 
fares have risen well above 
what is being promoted. 
This reporter attempted to 
book an economy return 
ticket for March 30th, 
returning on April 14th, 
2024. The fare advertised at 
N1.2 million is now going 
for N1.5 million on the Air 
Peace website.

Every Nigerian wants a 
national carrier or Nigerian 
private airline that would 
c o m p e t e  w i t h  a l l 
international airlines, but 
s u c h  a n  a i r l i n e  m u s t 
demons t ra te  capac i ty, 
competence, and integrity. 
Hence, the information 
provided in our first article 
for the management of Air 
Peace to take all necessary 
precautions, which sadly are 
not being heeded now.

This African Travel 
Times reporter witnessed 
a n d  e x p e r i e n c e d  t h e 
catastrophic operations of 
Virgin Nigeria on the Lagos-
Gatwick route several years 
ago as a passenger and a 
travel writer.

Without any iota of 
doubt ,  Niger ia  need a 
n a t i o n a l  c a r r i e r  l i k e 
y e s t e r d a y  a n d  t h o s e 
m a s q u e r a d i n g  a n d 
pretending they have the 

Festus Keyamo, Minister of Aviation and Aerospace Development, Nigeria

Re: Dead On Arrival: Air Peace's 
Lagos-London Flights Controversies
...Plans Four Flights A Week On The Route

Allen Onyema, Airpeace Chairman

serving as a reliable link 
within the continent.

A h m e d  A n o u a r 
B o u s s o u r ,  R A M ' s 
regional representative 
in Nigeria, conveyed the 
Moroccan company's 
pan-African ambition 
on Sunday at the Gala 
Dinner of the 4th Lagos 
Biennial.

R E A D :  A f r i c a : 
R o y a l  A i r  M a r o c 
L a u n c h e s 
# D r e a m A f r i c a 
# M e e t M o r o c c o 
Rebranding Campaign 
to Celebrate and Elevate 
Its African Identity in 
Aviation

During the event, 
Boussouf read a speech 
on behalf of RAM's 
C E O  A b d e l h a m i d 
Addou, noting that the 
c o m p a n y ' s 
collaboration with the 
Lagos Biennial goes 
b e y o n d  m e r e 
sponsorship.

“It symbolizes the 
entire philosophy of 
RAM as a profoundly 
A f r i c a n  c o m p a n y 
s u m m a r i z e d  b y  u r 
s l o g a n  # D r e a m 
Africa#MeetMorocco,” 
Boussouf said.

He also renewed the 
company's commitment 
to not only connect 
Morocco to Africa but, 
more importantly, to 
connect the African 

continent to the world.
T h i s  a m b i t i o n , 

Boussouf explained on 
behalf of RAM's CEO, 
“aims to showcase its 
infinite cultural richness 
and talents, which are 
increasingly recognized 
worldwide.”

He further recalled 
RAM's investment in 
African cultural events 
i n  d i ff e r e n t  fi e l d s , 
including cinema and 
the arts.

“ T h e  p l a c e  o f 
c u l t u r e  a n d  t h e 
emergence of talent are 
crucial in establishing a 
m o d e r n ,  r a d i a n t 
continental identity, far 
from the cliches we all 
know,” he said.

M o h a  O u  A l i 
Tagma, Ambassador of 
Morocco to Nigeria, 
who also attended the 
event, underscored the 
essential role of Royal 
A i r  M a r o c  i n  t h e 
d e v e l o p m e n t  o f 
Morocco's economy as 
well as the improvement 
of connectivity in Africa 
and the world.

“The sovereign's 
commitment to gradual 
development towards 
ideals has laid solid 
f o u n d a t i o n s  f o r 
Morocco's growth and 
p r o s p e r i t y , ” 
Ambassador  Tagma 
said.

Royal Air Maroc 
[ R A M ] , 
M o r o c c o ' s 

national airline, has 
reaffirmed its dedication 

to being the genuine 
a m b a s s a d o r  o f  t h e 
African identity and 
dream.

A c c o r d i n g  t o 

moroccoworldnews.com
, the airline aims to play a 
p i v o t a l  r o l e  i n 
c o n n e c t i n g  A f r i c a n 
nations and fostering 
cultural exchange by 

Royal Air Maroc Plane

Africa: Royal Air Maroc Plans to Position 
Itself as 'Ambassador of African Identity' 

Babajide Olusola Sanwo-Olu, Lagos State Governor, Nigeria.



NewsNews March 2024

The  In t e rna t iona l 
Organizat ion for 
Migration [IOM], 
has advised potential 

migrants to be cautious of a 
syndicate that specializes in 
offering fake employment 
letters to Nigerians seeking 
to work in the United 
Kingdom and urging them 
t o  s e e k  o u t  p r o p e r 
i n f o r m a t i o n  b e f o r e 
e m b a r k i n g  o n  a n y 
migration.

IOM disclosed that 
over 260,000 Nigerians had 
approached it in 2023, 
seeking guidance on how to 
migrate through regular or 
approved routes and also 
undergoing pre-departure 
m e d i c a l  h e a l t h 
assessments.

It said no fewer than a 
thousand Nigerians are 
currently stranded in the 
UK, having gotten visas 
b a s e d  o n  t h e  f a k e 
e m p l o y m e n t  l e t t e r s 
procured for them, only to 
ge t  t o  t he  r e spec t ive 
organizations in the UK and 
then be denied acceptance 
because the letters did not 
e m a n a t e  f r o m  t h o s e 
organizations.

I O M ' s  C h i e f  o f 
M i s s i o n ,  L a u r e n t  D e 
Boeck, disclosed this at a 
news conference Monday 
in Abuja.

According to him, 
some of the victims lost as 
much as $10,000 each in 
their desperate attempts to 
secure foreign jobs.

H e  s a i d  t h e y  a r e 
consequently stranded in 
the UK because some of 
them lack the means to 
come back, while others are 
ashamed of coming back to 
their families.

“There are some of 
them who lost over $10,000 
only to be given fake 
employment letters, which 
allowed them to get visas. 
They get there, present the 
l e t t e r s ,  a n d  t h e 
organizations tell them that 
the letters did not emanate 
from the organizations. 
Over a thousand people are 
affected,” he stated.

De Boeck also added 
that IOM was working with 
par tners  to  repa t r ia te 
thousands of  persons, 
including Nigerians, from 
Tunisia, which has recently 
placed a ban on migration.

He said the IOM is 
working extensively with 
Italy to develop regular 
pathways for qualified 
Nigerians and that it would 
also engage other countries 
l i k e  S p a i n ,  B e l g i u m , 
France, and others.

According to him, 

“Collaborating with the 
Federal Government of 
Nigeria, IOM facilitated the 
return of 4,431 Nigerians 
a n d  s u p p o r t e d  t h e i r 
reintegration. A total of 
2,853 individuals received 
reintegration assistance, 
e n g a g i n g  i n  s o c i o -
economic opportunities of 
their choice.

…Ashanti monarch 
Otumfuo Osei Tutu II, who 
h o l d s  a n  i m p o r t a n t 
ceremonial role in Ghana, 
said their return would help 
unite his people.

A C a l i f o r n i a 
m u s e u m  o n 
T h u r s d a y 

returned seven royal 
a r tefac ts  to  Ghana 's 
traditional Ashanti king to 
commemorate his silver 
jubilee in the first planned 
handovers of Ashanti 

treasures looted during 
colonial times.

The ceremony came as 
p r e s s u r e  g r o w s  f o r 
European and US museums 
and institutions to restore 
African artefacts stolen 
during the rule of former 
colonial powers Britain, 
France,  Germany and 
Belgium.

T h e  G h a n a  r o y a l 
treasures from the Fowler 
Museum, including a gold 
necklace, an ornamental 
chair and an elephant tail 
whisk, were presented 
during a ceremony of 

chiefs at the Manhyia 
Pa lace  in  the  c i ty  of 
Kumasi in the Ashanti 
region.

Royal Ashanti gold 
objects are believed to be 
invested with the spirits of 
former rulers.

The Ashanti monarch 
Otumfuo Osei Tutu II, who 
h o l d s  a n  i m p o r t a n t 
ceremonial role in Ghana, 
said their return would help 
unite his people.

“What just happened 
confirms what occurred so 
many years ago when the 
British attacked us and 
looted our treasures,” he 
said. “Let's remain united 
to bring about peace and 
d e v e l o p m e n t  i n  t h e 
kingdom.”

Ivor Agyeman Duah, 
an advisor to the king, said 
the objects were sacred.

“Their homecoming 
signifies a pivotal moment 
of reconciliation and pride 
for our kingdom,” Duah 
told the AFP.

The event, held close 
to the 150th anniversary of 
the 1874 Anglo-Asante 
war, gathered traditional 
leaders, politicians and 
diplomats, most adorned in 
red and black to symbolise 
mourning.

The returned items 
have been part of the 
F o w l e r  M u s e u m ' s 
collection since 1965.

U n l i k e  o t h e r 

institutions negotiating 
with Ghana, the Fowler 
M u s e u m  i m p o s e d  n o 
conditions, leaving it to the 
d i s c r e t i o n  o f  t h e i r 
Ghanaian stewards to 
d e c i d e  t h e i r  u s e  f o r 
museum displays, palace 
t r e a s u r i e s ,  o r  p u b l i c 
celebrations.

Speaking to AFP at the 
palace grounds, Ghanaian 
royal historian Osei-Bonsu 
Safo-Kantanka said: “This 
is a special moment for the 
Asante people because it 
s t r eng thens  the  bond 
b e t w e e n  u s  a n d  o u r 
ancestors.”

The objects will be 
displayed at the Manhyia 
Palace Museum as part of 
the year-long celebration.

The move fol lows 
recent announcements by 
the British Museum and the 
Vi c t o r i a  a n d  A l b e r t 
Museum in London to lend 
gold and silver treasures 
looted from the Asante 
kingdom back to Ghana in 
a six-year deal.

Neighbouring Nigeria 
is also negotiating the 
return of thousands of 
16ths to 18th century metal 
objects looted from the 
ancient kingdom of Benin 
and currently held by 
museums and art collectors 
across the United States 
and Europe.

Two years ago, Benin 
r e c e i v e d  t w o  d o z e n 
treasures and artworks 

Bola Ahmed Tinubu, President of Nigeria

Japa: Over 1,000 Nigerians 
Stranded In UK  Due To Fake
Employment – IOM

Looted Royal Artifacts, Ghana

Ghana's  Ashant i  King 
Receives Looted Royal 
Artefacts From US Museum

… KTB Pivot On 
West Africa To Boost 
Tourism Numbers

Th e  C h i e f 
E x e c u t i v e 
O ffi c e r  o f 

Kenya Tourism Board 
[ K T B ] ,  A g  J o h n 
Chirchir has said that 
the West African market 
i s  i n t e g r a l  i n  t h e 
strategy to diversify 
tourist source markets 
a n d  b r o a d e n  t h e 
country's destination 
portfolio.

A c c o r d i n g  t o 
C h i r c h i r  d u r i n g  a 
meeting held to mark 
the beginning of a series 

o f  r o a d s h o w s  i n 
Nigerian and Ghanian 
cities, recently, “with 
a round  1 .4  b i l l ion 
people, Africa stands as 
one  of  the  b igges t 
source markets  for 
trade, business, and 
tourism. This is why 
Kenya is targeting to 
raise tourist arrivals 
from West Africa by 
pitching for business 
and leisure travel that 
are key interests to the 
region.”

Chirchir noted that 
Nigeria and Ghana have 
shown improvements 
of 6 per cent and 48 per 

cent respectively in 
2023 and rank among 
K e n y a ' s  p o t e n t i a l 
markets in the African 
continent. “KTB and 
Kenya a i rways  are 
leading over 15 travel 
trade companies for in-
market activations set 
for February 5th-9th, 
2024 and will be held in 
various cities of the two 
c o u n t r i e s  a n d  i s 
expected to attract over 
400 trade partners. 

We are starting off 
with West Africa with 
roadshows in Accra, 
Lagos and Abuja which 
a r e  i n t e r e s t i n g 

emerg ing  marke t s . 
During the activation, 
w e  e x p e c t  t h e  1 7 
K e n y a n  t r a d e s  t o 
engage in business 
meetings and direct 
e n g a g e m e n t s  w i t h 
potential  t ravellers 
from the three cities. We 
c a n n o t  i g n o r e  t h e 
p o t e n t i a l  t h a t  t h e 
African Market has for 
tourism.”

Chirchir  fur ther 
said that the regular 
flights between African 
cities, the ease in travel 
restrictions and the 
E l e c t r o n i c  Tr a v e l 
Author i sa t ion  wi l l 

make  i t  eas i e r  fo r 
v i s i t o r s  t o  a c c e s s 
Kenya. “We currently 
have regular direct 
Kenya Airways [KQ] 
flights to the three 
cities. Additionally, 
other airlines connect 
Kenya wi th  Accra , 
Abuja, and Lagos. 

The easing of travel 
restrictions and the 
E l e c t r o n i c  Tr a v e l 
Authorisation will also 
help us see a strong 
demand for outbound 
leisure and business 
travel from Nigeria and 
G h a n a  a n d  o t h e r 
African countries. We 
l o o k  f o r w a r d  t o 
building partnerships 
and marketing Kenya 
t h r o u g h  t h e s e 
activities.”  

Also speaking, the 
Chairperson of the West 
A f r i c a  R o a d s h o w, 
Consaga Khisa said: 
“ T h e  p a r t n e r s h i p s 
between KTB and the 
p r i v a t e  s e c t o r  a r e 
integral in our goals to 
i m p r o v e  t o u r i s m 
arrivals into Kenya. The 
R o a d s h o w s  w i l l 
provide an opportunity 
for the Kenyan trade to 
engage with about 400 
West African travel 
a g e n t s  a n d  t o u r 
operators, showcase 
products and service 
offering, and forge new 
partnerships that will 
drive growth.” 

Khisa noted that the 
e n g a g e m e n t s  a r e 
significant, as they will 
enable travel agents and 
tour operators from 
both Nigeria and Ghana 
to gain valuable insights 
into the Kenyan tourism 
industry and the diverse 
range of experiences 
that Kenya has to offer.  

Dr William Samoei Ruto, Kenya President

'Africa Stands As One Of The Biggest Source 
Markets For Trade, Business, And Tourism’

March 2024
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Th e 
establishment 
o f  a  P a n -

A f r i c a n  A i r l i n e , 
scheduled  to  t ake 
shape this year, has 
been delayed as the 
two carriers intended 
to form the alliance are 
seeking to recapitalise.

Kenya  Ai rways 
[ K Q ]  a n d  S o u t h 
A f r i c a n  A i r w a y s 
[SAA] announced the 
establishment of the 
highly anticipated Pan-
African Airline Group 
this year, following the 
initial proposal of the 
plan three years ago.

Last year, Kenya 
Airways disclosed the 

initiation of the second 
p h a s e  o f  t h e 
partnership framework 
b e t w e e n  t h e  t w o 
airlines, a crucial step 
that would pave the 
way for the formation 
of the new aviation 
group.

D e s p i t e  t h e 
pers is tence of  the 
plans, the timeline has 
been adjusted due to 
t h e  o n g o i n g 
recapitalisation efforts 
by both carriers.

"The plans are still 
on but will be delayed 
b e c a u s e  w e  a r e 
recapitalising this year, 
and I believe so is 
SAA," Allan Kilavuka, 

C E O  o f  K e n y a 
Airways told Business 
Day Africa.

To facilitate the 
r e c a p i t a l i s a t i o n , 
Kenya Airways has 
extended an invitation 
to external investors, 
including existing ones 
interested in increasing 
their stake.

This  in i t ia t ive , 
dubbed "Kifaru 2," 
aims to inject fresh 
capital into the airline's 
operations.

T h e  a i r l i n e  i s 
actively working to 
restructure its balance 
s h e e t ,  l e v e r a g i n g 
r e c e n t  i m p r o v e d 
performance, which 

included reporting a 
$ 6 . 7 9  m i l l i o n 
operating profit in the 
first half of 2023--its 
fi r s t  in  s ix  yea r s , 
marking a 120 percent 
i m p r o v e m e n t 
compared to the same 
period in 2022.

Similarly, South 
African Airways has 
been in pursuit of a 
strategic investor since 
resuming operations in 
2020 after a period of 
financial challenges 
led to a halt. Notably, 
the carrier received 
crucial approval for the 
sale of a 51 percent 
stake to the Takatso 
Aviation consortium, 

t h e  g o v e r n m e n t ' s 
preferred partner.

L e d  b y  H a r i t h 
General Partners, an 
asse t  management 
firm, the consortium is 
s e t  t o  a c q u i r e  a 
controlling 51 percent 
stake in SAA Group, 
injecting $167 million 
i n t o  t h e  c a r r i e r ' s 
operating capital.

T h e  s t r a t e g i c 
partnership framework 
b e t w e e n  K e n y a 
Airways and South 
African Airways was 
ini t ial ly s igned in 
S o u t h  A f r i c a  i n 
N o v e m b e r  2 0 2 1 , 
witnessed by President 
Cyril Ramaphosa and 

Mount Kilimanjaro 

Africa: Kenya Airways, South African 
Airways Delay Pan-African Airline 
Formation For Recapitalisation Business Day 

Africa [Nairobi]
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Ibom Air Inaugural Flight to Accra Celebration Recently.

international 
harmony are key goals 
that are the fundamental 
essence of UN Tourism. 
The organization takes 
on the role of driving a 
sustainable force that is 
now central to many 
economies.”

B o r j a  B o r r e r o , 
Executive Director at 
I n t e r b r a n d ,  s a i d : 
“Transitioning from 
U N W T O  t o  U N 
To u r i s m  m a r k s  a 
significant new phase 
for the organization. 
T h e  r e v i s e d 
nomenclature offers 
several advantages, 
including simplicity, 
e n h a n c e d 
c o m p r e h e n s i o n , 
improved legibility and 
memorability. It also 
serves to clarify the 
agency 's  sphere  of 
influence within the 
global tourism industry. 
The new elements of the 
b r a n d  a r e  t h e 
foundations of a distinct 
and proprietary image – 
one  tha t  i s  d i rec t , 
relatable, and relevant 
for diverse audiences.”

T h e  n e w  b r a n d 
expression is not only 
limited to words and 
messages  bu t  a l so 
e x p a n d s  i n t o  a 
r e i n v e n t e d  v i s u a l 
discourse. UN Tourism 
h a s  a  n e w  d e s i g n 
language starting from 
its symbol. “Bringing 
the world closer” is the 
n e w  t a g l i n e  t h a t 
inspires the concept of a 
P a n g e a  s h a p i n g  a 
human figure in action. 
This drastic evolution 
from the former globe 
symbols reflects the 
O r g a n i z a t i o n ' s 
e m p h a s i s  o n  t h e 
dynamic  na tu re  o f 
tourism and on putting 

people first.
Beyond the symbol, 

t h e  r e b r a n d  a l s o 
includes a revamp of the 
entire visual system, 
which is now based on a 
grid of geographical 
coordinates meant to 
help people navigate 
the brand's touchpoints, 
both offline and online, 
such as events, website, 
reports, social media 
c h a n n e l s  a n d 
campaigns. This system 
unlocks a rich universe 
of elements including 
imagery, fonts, colors, 
and pictograms al l 
designed to personalize 
s o c i a l  m e d i a 
campaigns,  events , 
posts, and videos.

The new brand will 
b e  g r a d u a l l y 
implemented across all 
U N  T o u r i s m 
touchpoints over the 
n e x t  f e w  m o n t h s , 
beginning with digital 
channels such as the 
website, social media 
a c c o u n t s  a n d 
newsletters, followed 
by physical spaces such 
as offices and events, 
and elements such as 
reports and stationary.

T h e  o r i g i n  o f 
UNWTO stems back to 
1925 when the first 
international congress 
o f  o ffi c i a l  t o u r i s t 
organisations was held 
at  The Hague.  The 
congress continued to 
meet annually, and in 
1930, it decided to form 
a formal union, which 
in 1934 became the 
International Union of 
O ffi c i a l  T o u r i s t 
Publicity Organisations 
[IUOTPO].

Though, the history 
of organised tourism 
association did not start 
until 1925, when the 

I n t e r n a t i o n a l 
Corporation in tourism 
development had its 
beginning, and later 
when a conference took 
place in London in Oct, 
1946 and in 1947 that 
IUOTO was founded. 

This organisation 
represented over 100 
National tourist offices 
of various countries as 
full members, and 88 
N a t i o n a l  & 
International members 
as associates. IUOTO 
w a s  t h e  o n l y 
organisat ion which 
grouped together the 
governmental/private 
tourist organisations all 
over the world.

Following the end 
of the Second World 
W a r  a n d  w i t h 
international travel 

numbers increasing, the 
IUOTPO restructured 
i t s e l f  i n t o  t h e 
International Union of 
O ffi c i a l  T r a v e l 
O r g a n i s a t i o n s 
[IUOTO]. 

A technical, non-
g o v e r n m e n t a l 
o r g a n i s a t i o n ,  t h e 
IUOTO was made up of 
a  c o m b i n a t i o n  o f 
n a t i o n a l  t o u r i s t 
organisations, industry 
and consumer groups. 
T h e  g o a l s  a n d 
o b j e c t i v e s  o f  t h e 
IUOTO were to not 
only promote tourism in 
general, but also to 
extract the best out of 
t o u r i s m  a s  a n 
in te rna t ional  t rade 
component and as an 
economic development 
strategy for developing 

nations.
Towards the end of 

the 1960s, the IUOTO 
realised the need for 
further transformation 
to enhance its role on an 
international level. The 
20th IUOTO General 
Assembly in Tokyo, 
1967, declared the need 
for the creation of an 
i n t e rg o v e r n m e n t a l 
body with the necessary 
abilities to function on 
an international level in 
cooperation with other 
international agencies, 
particularly the United 
Nations. 

Th roughou t  t he 
e x i s t e n c e  o f  t h e 
IUOTO, close ties had 
b e e n  e s t a b l i s h e d 
b e t w e e n  t h e 
organisation and the 
United Nations [UN] 

L: Lai Mohammed, Former Minister of Information and Culture, R:Zurab Pololikashvili, Secretary-General of UN Tourism
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Fr o m 
I n t e r n a t i o n a l 
U n i o n  o f 

O ffi c i a l  T r a v e l 
O r g a n i s a t i o n s 
[IUOTO], to World 
Tourism Organisation 
[ W T O ] ,  a n d  l a t e r 
United Nations World 
Tourism Organization 
[UNWTO] and now 
' 'UN Tourism' ' ,  the 
global industry body 
once again transformed 
into a new era today.

W i t h 
t h i s  n e w 
brand, the 

Organization reaffirms 
its status as the United 
Nations specialized 
agency for tourism and 
the global leader of 
t o u r i s m  f o r 
development, driving 
social and economic 
change to ensure that 
“people and planet” are 
always centre stage.

To achieve th is 
goa l ,  UN Tour i sm 
engaged the services of 

Interbrand, the leading 
g l o b a l  b r a n d i n g 
agency.  Interbrand 
successfully translated 
the  Organiza t ion ' s 
renewed vision for 
tourism into a new 
visual identity and 
brand narrative.

T h i s  i n v o l v e d 
r e n a m i n g  t h e 
O r g a n i z a t i o n , 
t rans i t ion ing  f rom 
U N W T O  t o  U N 
Tourism. At the same 
t ime,  a  new brand 
n a r r a t i v e  w a s 

meticulously crafted, 
one that seamlessly 
a l i g n s  w i t h  U N 
To u r i s m ' s  c e n t r a l 
mission and priorities.

T h i s  n a r r a t i v e 
pivots around three 
main messages: the UN 
as a global altruistic 
organization, the notion 
of connecting humans 
around the world, and 
t h e  c o n c e p t  o f 
p r o a c t i v i t y  a n d 
movement.

By moving away 
from acronyms, UN 
Tourism adopts a more 
approachable stance 
and capitalizes on its 
strengths: the “UN”, 
signifying authority, 
and tourism, a simple 
and relatable concept 
for all.

This change has 
been endorsed by the 
O r g a n i z a t i o n ' s 
m e m b e r s h i p , 
highlighting its united 
s u p p o r t  f o r  t h e 
p r o f o u n d 
transformation and 
re invent ion of  UN 
Tour i sm  in  r ecen t 
years, as it has become 
more agile, visible, and 
e v e r  c l o s e r  t o  i t s 
M e m b e r  S t a t e s , 
partners and the sector 
as a whole.

With 160 Member 
States and hundreds of 
private sector affiliates, 
UN Tourism has its 
h e a d q u a r t e r s  i n 
Madrid, Spain, and 
Regional Offices in 
Nara (Japan) covering 
Asia & Pacific, Riyadh 
(Saudi Arabia) for the 
Middle East, as well as 
forthcoming Regional 
O ffi c e s  f o r  t h e 
A m e r i c a s  ( R i o  d e 
Janeiro, Brazil) and 
Africa (Morocco). Its 

priorities center on 
promoting tourism for 
s u s t a i n a b l e 
development in line 
with the UN's 2030 
Agenda for Sustainable 
Development and its 17 
Global Goals.

U N  T o u r i s m 
p r o m o t e s  q u a l i t y 
education, supports 
decent  jobs  in  the 
sector, identifies talent 
and drives innovation 
and accelerates tourism 
cl imate act ion and 
sustainability with: 
Member States – both 
as recipients of its 
services, assistance, 
a n d  a s  a c t i v e 
stakeholders in the 
O r g a n i z a t i o n ' s 
Programme of Work.

I n d i v i d u a l s  – 
specifically travelers 
and local communities 
whose lives flourish 
t h r o u g h  t h e 
empowerment of the 
e c o n o m y  t h r o u g h 
tourism and Private, 
s e m i - p r i v a t e ,  a n d 
public organizations – 
all engaging with UN 
T o u r i s m ' s  w o r k , 
including its data and 
insights, events and 
products.

Z u r a b 
P o l o l i k a s h v i l i , 
Secretary-General of 
UN Tourism, said: “As 
society progresses, the 
tourism sector, much 
like many other sectors, 
needs to transform to 
serve as a catalyst for 
p r o s p e r i t y  a t  a 
u n i v e r s a l  s c a l e . 
Enhancing the well-
being of individuals, 
s a f e g u a r d i n g  t h e 
natural environment, 
stimulating economic 
a d v a n c e m e n t ,  a n d 
f o s t e r i n g 

The Door of No Return in Ouidah, Benin Republic.

Benin Voodoo Festival Rebrands 
To Draw Tourists 

Tourism: From IUOTO, To WTO, 
UNWTO And Now “UN Tourism” 
Kickstarts A New Era For The
Sector Globally

Zurab Pololikashvili, Secretary-General of UN Tourism

Patrice Talon, President of Benin Republic.Cont’d  On Page 13
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Sharm El-Sheikh, Egypt

AFASU Declares Sharm 
El-sheikh Tourism Capital 
City 2024

Rishi Sunak, British Prime Minister.

Britain To Pay Libya To 
Stop Migrants Crossing 
The Mediterranean. Charles 

Hymas
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